
GOING ALL 
THE WAY
KELVIN FLETCHER



THE COMMITMENT

“ THERE ARE ONLY THREE SPORTS: BULLFIGHTING, MOTOR RACING, 
AND MOUNTAINEERING; ALL THE REST ARE MERELY GAMES.”

  - Ernest Hemingway

Talent, passion and a commitment to success are essential 
in the road to the top, for any sportsman. But none of that  
is possible without the support of partners and sponsors, 
who make it possible for future champions to realise   
their potential.



INVESTING IN 
MOTORSPORT
Motorsport is unique as it embraces passion, technology, competition 
and glamour. No other sport offers the same level of excitement and 
adrenaline than man and machine.  

Due to these dynamic ingredients, motorsport enjoys strong media 
attention across broadcast, print and digital platforms. Add the fact that 
fans are loyal and enthusiastic, the sport provides a desirable platform for 
partners and sponsors.

Corporate partnerships allow organisations to promote their brand, 
whilst also offering their customers and employees the opportunity to 
experience motorsport fi rst-hand.

To achieve their goals, racing drivers need the right support through 
partnerships, and the rewards to these collaborations can be endless. 

“ OUR SPONSORSHIP HAS PLAYED AN IMPORTANT ROLE 
IN HELPING SANTANDER BUILD A STRONG AWARENESS 
ACROSS THE UK.” 

  - Chief Marketing Offi cer, Santander UK



ON THE FAST TRACK

Established actor Kelvin Fletcher is a ‘living room favourite’ thanks to 
his role as Andy Sugden in one of the UK’s most loved soap operas, 
Emmerdale, which has over 7 million viewers each episode. Playing this 
beloved character for 20 years, Kelvin is an ambassador for the series, 
winning three ‘British Soap Awards’ for his efforts.

However, his talents extend beyond the camera. In 2012, he discovered 
he had a talent and ‘need for speed’ after a short time behind the 
wheel. Welcome to motorsport.

Kelvin has grown into a credible competitor, with his natural talents 
earning him impressive results in a short space of time, including a 
podium fi nish in the highly competitive Porsche GT3 Cup Challenge. 

Enthusiastic and relentless, Kelvin is back in 2016 to race competitively 
and pursue his passion for motorsport, with the ambition and 
commitment he needs to make it to the top in the British Touring  
Car Championship. 

Kelvin Fletcher means business!



A DRIVE TO SUCCEED

“ I’VE GOT THE AMBITIONS OF A 10-YEAR-OLD 
KID WHO IS OBSESSED WITH MOTORSPORT, 
AND WINNING.” 

  - Kelvin Fletcher

Dedicated, ambitious and tenacious. Kelvin is destined for 
success in whatever he sets his mind to, as demonstrated  
in Emmerdale, where he’s one of the longest-serving   
cast members.

But Kelvin has other passions in life, and as a self-proclaimed 
‘petrolhead’ he has always loved cars, often helping out his 
mechanic father through-out his childhood in Oldham.

Kelvin discovered his natural fl air for racing after a trip to 
motorsport show Autosport International with his dad, where 
he discovered an exciting opportunity to drive for the Mighty 
Minis. He discovered not just how much he loved to race, but 
more importantly how competitive he was. 



MEDIA
No matter how talented on the track, racing drivers 
today also need to be equipped with a wealth of skills in 
order to succeed. They must be articulate, media-savvy 
and be able to keep their cool under pressure. Brands 
need a representative that not only achieves race results 
but can also communicate messages whether with the 
media or at events.

Kelvin Fletcher has developed his own brand over 
the last 20 years as a much-loved TV star and brand 
ambassador, and has the media equity that sponsors 
can benefi t from.

Kelvin provides a desirable marketing platform; 
professionalism, media intelligence, impressive 
results on the track and an ambition to succeed.

“I’M RACY IN REAL LIFE TOO.”: KELVIN 
FLETCHER, WHO PLAYS EMMERDALE LOTHARIO 
ANDY SUGDEN, ON HIS HIGH-OCTANE HOBBY.



THE WINNING 
COMBINATION
KELVIN FLETCHER & MOTORSPORT

A professional actor from the age of seven, Kelvin is no stranger to the 
limelight. Having grown up on television, he is media-savvy and experienced 
in dealing with the demands of public life. This makes him the ideal platform 
for your organisation to experience success in motorsport and reach a large 
and already engaged audience. 

TV: As well as his on-going role in Emmerdale, Kelvin is a regular guest on 
ITV prime time shows such as This Morning and Loose Women. Presenting 
the unusual advantage of being able to promote his racing achievements to 
a national and widespread audience. During 2014, Kelvin illustrated this by 
promoting his participation in races on TV appearances where possible and 
generating media attention for his involvement.

Radio: In 2016, a structured media plan sees Kelvin making a guest 
appearance at one or more regional radio stations prior to each race 
weekend, promoting his participation in the British Touring Car Championship. 
This will be valuable promotion for both the championship and sponsors.

Charity Exposure: Furthermore, Kelvin has been involved in wide-ranging 
charity work, from marathons to cycle rides, as well as being an ambassador 
for the charity DEBRA, adding to his likeable and compassionate 
public persona.

Social Media: Another benefi t to Kelvin’s TV star origins is his notable social 
media following.

The opportunities for sponsors are maximised through Kelvin Fletcher, with 
his long-standing TV career enhancing the exposure and reach of messages. 
Alongside experiencing the enjoyment of working with a motivated, charming 
and polite professional. 

Let’s talk...

“ IN 2013, KELVIN’S MANAGEMENT APPROACHED 
US TO SUPPORT HIS MOTORSPORT CAREER. 
THE ASSOCIATION FOR THE UNIVERSITY HAS 
BEEN INVALUABLE.” 
  - Vice Chancellor, The University of Bolton

AUDIENCE

1,000,000+ HITS

200,000

AUDIENCE

1,000,000+ HITS



SPONSORSHIP

ITV4 broadcast full live BTCC coverage of the Sunday event 
including pre and post race interviews and driver features.  
Fans are also treated to a highlights show broadcast on ITV4 
the week after each race weekend, as well as online social 
media coverage from BTCC.net across Facebook, Twitter  
and YouTube. 

As a sponsor your company logo will take pride of place on the 
race cars for 2016, a range of sizes and locations are available 
and can be tailored to meet your marketing objectives.

20.8 MILLION
TOTAL UK TV

VIEWER HOURS

56 MILLION
UK RADIO AUDIENCE 

REACH

51,200 
TWITTER 

FOLLOWERS

136,363
FACEBOOK

LIKES

136,363£443,672
WORTH OF ITV COVERAGE 

FOR POWER MAXED 
SPONSORS

132 MINUTES
TV COVERAGE FEATURING 

POWER MAXED 
SPONSORS



Date  

2-3 April     Rounds 1, 2 & 3        Brands Hatch (Indy)

16-17 April     Rounds 4, 5 & 6        Donington Park 

7-8 May     Rounds 7, 8 & 9        Thruxton

4-5 June     Rounds 10, 11 & 12          Oulton Park

18-19 June    Rounds 13, 14 & 15            Croft

30-31 July     Rounds 16, 17 & 18            Snetterton

13-14 August       Rounds 19, 20 & 21            Knockhill

27-28 August       Rounds 22, 23 & 24            Rockingham

17-18 September    Rounds 25, 26 & 27            Silverstone

1-2 October     Rounds 28, 29 & 30            Brands Hatch (GP)

Round Venue

2016 DUNLOP BTCC 
CHAMPIONSHIP CALENDAR



I have a hunger and passion for motorsport that is driving 
me forwards to compete with the best. And win. How do I 
get there? Let’s talk about the possibilities. 

Contact details:
Tubbs Wanigasekera 
+44 (0)7803 160 512
Slightadvantage@gmail.com

WANT TO BE IN 
POLE POSITION?


